Using LinkedIn
like a boss
to build your business
and your personal brand.

Getting Started
Define your WHY
Knowing why you are on LinkedIn will
help you decide what and how you
communicate on there. If you are
going to use it as a static online
resume, you aren’t going to get a
whole lot of value – that’s kind of like
leasing a shop and putting up signage
but not actually stocking anything or
ignoring potential customers who
wander in!
You might be on LinkedIn to do any of
these things:
Stay connected with interesting
people you’ve met;
Keep up-to-date with industry
trends and opportunities;
Provide a way for potential clients
to find out about and connect with
you;
Build your authority as an expert in
your field;
Connect with potential suppliers
and find out if they are a good fit
for you.

BONUS TIP
Get the LinkedIn app.
Spending a few minutes
each day on LinkedIn is
much more achievable if
you can do it on the go.
And it makes it quick to
connect with someone
new, especially if they’ve
run out of business cards.

You’re awesome,
so make sure your profile reflects that.
LOOK THE PART
It's not expensive to get a couple of
headshots done and will make a
massive difference to your
presentation on LinkedIn. You
want to create a polished
impression.
The bonus? You won’t need to rush
around looking for a photo that
you'll need to crop the
baby/champagne glass/colleague
out of next time you need a photo
for work purposes.
There are lots of fabulous
photographers across the
Wheatbelt, including some in WBN.
Prices start at around $150-$250
for a couple of edited, professional
headshots taken in the
photographer’s local area.

SNAZZY TITLE
Don’t make people want to snore
when they read your profile. In
addition to your career history,
create an engaging title.
Which sounds better: Owner at
Wheatbelt Accounting Solutions; or
Rural Accounting Specialist |
AgriMaster Expert | Business
Advisor?
COMMUNICATE YOUR VALUE
Remember to leverage the space
for your bio at the top of the
profile. People are lazy when it
comes to reading online so write
something snappy that
encapsulates the value you offer,
beyond just what you do in your
business or work role – articulate
why would someone want to
connect with you.

I use LinkedIn to learn what others are doing and extend my
networks. As a consultant, LinkedIn gives potential clients the
chance to learn about my background and decide to make contact.
Carmel Ross, Carmel Ross Consulting, Bindoon

The impact LinkedIn has had on Grain
Brokers Australia includes the sharing of
knowledge in the market, forming longterm business relationships that are
rewarding for both parties, the ability to
broaden your client base and to share
your value proposition to growers.
- Sarah Woolford, Grain Services &
Corporate Broker, Grain Brokers Australia
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Be active and make your mark
LinkedIn is only as interesting as its members make it. So, contribute to
the space. Not sure what to do? Here are nine ideas to try this week.
on interesting posts
1. Comment
that others share – it’s good to
‘like’ something but it’s even
better if you can add value by
making a comment that
expands on the concept. The
person who posted will
appreciate your engagement
and others will see you are an
active community member.

updates with interesting
2. Share
information and opportunities
for your sector.

an introduction – if you
3. Make
have suggested to someone
that they get in contact with
one of your contacts, go one
step further and make the
connection. Create a group
message between the two
people and introduce them.
Your contact will appreciate the
warm lead and the person you
are referring has one less step
to take to connect, which
means it’s more likely they will
take action.
Win-win.

4. Write something – If you don’t have a blog of your own, you can still create
an article right inside LinkedIn. In the status section, just choose ‘Write an
article’ and you can create a blog in LinkedIn.

your status update to ask
5. Use
for ideas or assistance with a
challenge or opportunity.

offline – ask a prospective
6. Go
collaborator to meet for a
coffee in real life.

up – there are groups on
7. Gang
every imaginable topic. Find

content you’ve created –
9. Share
if you have a blog on your

some that match what you are
looking to achieve on LinkedIn
and be an active participant
(avoid lurking!)

website or you write for other
places online, share your
writing.
#TechCheat – you don’t need to
do this manually, you can use a
free tool like RecurPost to
schedule content to post to
your LinkedIn profile according
to a schedule you set.
Remember to pop in and reply
to people’s comments when
they react to your content.

the love – worked with
8. Spread
someone who did a fabulous
job at their thing? Go to their
profile and leave a
recommendation as to why
they are awesome.

BONUS TIP: Get a personalised LinkedIn URL. Go to your
profile and in the top right, click on ‘Edit public profile and
URL’. In the top right, you can edit your public URL. Update
it with your name (or a variation of it if your name is taken –
for example, add a middle initial).

LinkedIn extends my local network into a national
network and has a positive impact on the WBN members
and my clients in both direct and indirect ways - you don't
know who you know!! Business is all about relationships
and LinkedIn is one way to develop these relationships,
plus keep in contact with colleagues whom I can't always
see in person!
- Caroline Robinson, Executive Officer, Wheatbelt Business
Network
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Friend or foe?
How do you know?
Like everywhere, there are
scammers and creepy salespeople
on LinkedIn too. So, how do you spot
them and avoid them?
Firstly, reframe your thinking about
LinkedIn. On Facebook, you
probably only accept Friend Request
from people you actually know.
Instead, think of LinkedIn as a giant
networking meeting with lots of new
faces.
If a new face walked up at a networking event, you wouldn't ignore them.
You'd at least have a quick chat to establish if you wanted to know more
about each other. Apply the same principle on LinkedIn.
First, take a look at their profile and check they seem legit - also check to see
if they are connected with someone else you know. Did they send a
customised request to connect? That's a positive sign. If you accept the
request, give it a day or so and if they haven't messaged you (or revealed
themselves as dicey by immediately selling to you or proposing marriage),
take the initiative and say something like, 'Hi, great to meet. Tell me a bit
about yourself and why you were interested in connecting.'
What might happen? They'll either reply and have a meaningful reason for
connecting, ignore you or try to sell something to you. You probably want to
un-connect with the latter two, but most of the time you'll make a great new
connection.

Around 40% of my client projects
are a result of LinkedIn referrals.
The effort I make in being engaged
on the platform and building a
network definitely pays off.
- Tara Whitney, Whitney Consulting,
Pingelly
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LinkedIn Faux Pax - what NOT to do
Oversharing – LinkedIn is not Facebook. Keep it professional.
Neglect your messages – Yes, you’re busy but don’t ignore a message on LinkedIn.
If someone’s connected with you (and it’s legit), make sure you reply.
Be icky – It’s not cool to add your contacts to a mailing list or connecting with
someone with the sole intention of pitching to them (especially if you do it
approximately three seconds after they accept your invitation to connect).
Be too stalk-y– LinkedIn has stopped telling non-premium members who is looking
at their profile (only saying X number of people have looked at your profile today)
but you don’t know who has a premium account. If you go and look at someone’s
profile many times, it might seem a bit weird (a few times is ok though!) If you’re
stalking them, be brave and message them, instead of just perusing their profile.
Being the invisible woman – The whole point of LinkedIn is to share about yourself
(and your personal brand) so don’t make your profile private! Unlike Facebook
where you probably want to keep most of your information restricted to you and
your connections, the opposite is true on LinkedIn!

BONUS TIP
Do you get work-related people sending you Friend requests on
Facebook? Keep your Facebook Profile strictly personal by directing
them over to LinkedIn instead.
Send them a message along these lines… “Hi Mandy, thanks for
reaching out. I keep my Facebook profile for my friends and family so
I can share a squillion photos of our adorable toddler/Bintangs on
the beach in Bali/my 14 hens, which I’m pretty sure aren’t that
exciting to you. But I’d love to connect on LinkedIn – you can find my
profile at <<LinkedIn Profile address>> and you can also Like our
business Facebook Page here <<Facebook Page address>>. Look
forward to staying in touch.”
Friendly and professional, but avoids having a Facebook Friend list
full of people who really don't need to know to all the details of your
personal life.

Maximise your connections
at WE Shine
with LinkedIn
PRE-EVENT ACTIONS
Find connections
Browse the attendee list for people
you’ve been in contact with
previously and would like to
reconnect with, or that are on your
wish list to meet. Send a
connection request with a note
that you’d love to catch up with
them at WE Shine (and if possible,
highlight why).
Stalk (in a way that won’t get you
arrested)
Find out more about the people
who are presenting and what to
expect from them.
Tell the world
Being involved in industry events is
a great thing, so tell people you’re
going (and encourage others to
attend – the more the merrier).

AT THE EVENT ACTIONS

POST-EVENT ACTIONS

Follow Up
Did you contact someone
before the event and say you’d
love to catch up? Make sure you
prioritise the commitment and
spend some time with them.

Stay Connected
All those business cards in the
bottom of your handbag?
Connect with the people who
resonated with you. Including
a message in your connection
request about why you
enjoyed meeting them is a nice
touch.

Selfies & Groupies
Grab a few photos that include
you, as well as some group
shots. You can use a free app
like PhotoGrid to create a
collage of highlights. Share that
you’re there with the hashtag
#Shine2Connect and tag the
people who are with you.
Snap a Presenter
Take a snap of a presenter you
are loving and share your
highlights from their session in
a post. Bonus points if you have
connected with them and tag
them.

Re-Connect
Already connected with
someone you saw at the event?
Take a moment to send them a
message and reflect on the
event and your enjoyment in
catching up with them.
Endorse Someone
Did one of the presenters really
make an impact on you? Show
your appreciation by leaving a
recommendation on their
profile.

My LinkedIn Action Plan
to maximise my networking results
at WE Shine.
My reason(s) for using LinkedIn:

Tweaks I'll make to my profile:

Actions I'll take at WE Shine:

Pre-event actions I'll take:

Post-event actions I'll take:

Liked what you read?
Then let's connect!
This resource was created for the
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